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We are the communities!

Corporate | |
U website Q Social website u Social networks

Blogs Products, services and

Corporate and
contents promotion.

marketing Own communities

presentation Customer care
Web shop HR promotion,
Landing pages recruiting

Navigation via communities

Navigation via search engines
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Getting to you know yourself
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Comment on photos or videos
Upload photos

Blog

48%

Comment on blogs
Post ratings and reviews
)

Update own site
Upload articles
Upload video

General Internet Post to wikis
Users sell online

Post coupons

Online Activites

Everyday Twitter users are about three times as likely
average internet users to upload photos, four times as
likely to blog, three times as likely to submit ratings and
reviews, and nearly six times as likely to post articles.

http://gobieta.com/images/Following Companies Twitter.ipg




Create, comment, forward

The 4Cs of Social Media

Visible

Creators > Curators > Consumers
| The 1:9:90 rule

Content Collective Action > Co-creation >
l Conversations

Collaboration | size + Strength + Social Object

Co i ty l Implicit or explicit

Reputation + recommendation

Collective Intelligence

Invisible

Easy Difficult

(© Gaurav Mishra (www.gauravonomics.com)
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Thank you!
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