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Lead generation vs
lead nurturing
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Lead generation & nurturing

Awareness

https://www.slideshare.net/onlinemarketingsummit/
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Lead generation & nurturing

Information . o e
qualified Marketing qualified Sales qualified

Awareness

https://www.slideshare.net/onlinemarketingsummit/
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Effectiveness Ratings for
B2B Social Media Platforms

66%
55%
51%

b41%
30%
22%
20%

13%

http://www.getmimtools.com/social-media-for-b2b-
content-marketing-distribution-research/

30/11/2017 2016 B2B Content Marketing Trends—North America: Content Marketing Institute/MarketingProfs @aubertm
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Industrial content:
CE+T Power case
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My CE+T Blog Access Map T in
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Industrial Data Centers Technology Products Services About Contact

Blog

il Power datacenters with 3N...
Read More »

sl Why develop an industrial...
Read More »

Events
Learn more PowerGen

Read More »

Value Proposition

Telecom Industrial Data Centers




CE+T Power channels

Industrial content

Datasheets, sell

sheets ———— OOl [0 | R8O {01

CO?e studies be ” - Industrial medias
Whitepapers : Linkedin

Technical papers | " Twitter Press releases
Webinars Blog Youtube Ads

Videos Newslefters Flickr Sponsored articles
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Lead generation & nurturing

Linkedin/
XD NI XD S X

Awareness

https://www.slideshare.net/onlinemarketingsummit/
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B2B

does Nnot mean

Boring to Boring
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Products datasheets

Corporate content
Recruitement :
Customer relations .
riter

Web writer

Conversation

CommunicationWeb be Community
" & ®m mEEn
manager
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Add fun into iIndustrial life
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Top media Tweet earned 182 impressions

Welcoming Engineering Students from the
University of Liege for a company visit!
#Education pic.twitter.com/mSkACpKyDJ

30/11/2017

w CE+T Power
- — 2 mois

Thank you for visiting CE+T Sarah Bovy! We were proud to sponsor your beautiful
Lamborghini Huracan GT3 at the 24 hours of Spa. On the picture: Sarah Bovy, our
CEO Robert Eyben and a Lamborghini Aventador S.

26 j’'aime
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Industrial content:
how to get leads’ data?
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Get leads’ dato

m Build frust
m Offer relevant information
m Keep promises
m Ask one relevant information at a time
m Collect non-invasive data
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1. Your own specific newsletters

m Corporate

m Trainings

m By fechnology

m By products category
m By event

_

m Jobs

30/11/2017

Collect non-invasive data
m E-mail address*

m Are you already a client?
m Yes|aml!

= | would like fo be contacted
by a sales representative,

please.
m | just enjoy your firm :)

m Do specific fields inferest youe

by @aubertm



2. Access to your expertise

m Case studies Remember

» Whitepapers m Collect non-invasive dafa:
m Only the e-mail address,

m Technical papers quick and easy

. m You can confact them

m Webinars back later

. m Focus on offering high
added value 1o your
audience

30/11/2017 by @aubertm



B

3. Linkedin groups

m Connect fo interesting groups, Remember
and listen
m Spam is bad for your company’s
m Check who are the members image
m Adapt your posts to the m Offer value to your audience

groups’ aftitude

m Always redirect to your own tools

m See who's inferested by your to capture qualified contacts data
posts, you may offer them m Access to expertise
more information through your
company Linkedin profile or = Newsletters
newsletter m Sales contacts
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4. Industrial online medias

m Qualified audience m Be very picky with the media
position towards your

m Detailled statistics audience

= Online marketing tools m complementary to stands at

exhibitions/events
m Contacts datas

m Visited your company profile m Be sure to have a strong
m Clicked on your newsletters ads message to deliver

m Read your sponsored articles m Advanced visuals

= Saw your webinar m Very focused on your
(I audience’s interests
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Conclusion
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Results for the newsletters
of CE+T Power
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Results for the newsletters
of CE+T Power

fans
. 29%
Lead nurfuring %

clients &
partners
46%
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Results for the welbsite
for CE+T Power

m +66% sessions
m +65% pageviews

m +46% users

30/11/2017
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Results for the Linkedin company profile

of CE+T Power

B LiTTLE BOX
CHALLENGE

O I1EEE

T

4

+516% clicks
+447% reach
+252% views

mission
_M/\
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06/4015  09/4015 oaszp16 views 03/2017
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Thank you!

Marina Aubert
marina@aubertm.me
0477 97 82 35
@aubertm
www.aubertm.me
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